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OVERVIEW

Technological advances make it possible for us to know more about human behavior than ever
before. By harnessing one of the mesiwerful behaviortracking tools now available, eye
tracking, weare able todiscernminute aspect®f constituent bhavior that earlier had been
impossible to uncover.

The purpose of this study is to help Members of Congress communicate more effectively with
their constituents by acting upon lessons learasda result of the eyteacking research
described in thisaport

For those not familiar with it, eye tracking a combined software and hardware application
designed to capture the conscious and unconscious eye gaze movements of a respondent. This
technology enabteus to know what, when, for how long, andwiat order information is
absorbed and processedagtudyrespondent.

For the purposes of this study, we used eye tracking to study how constituents view
Congressional official online advertisimon the web glossy franked mail, websites, and e
newslaters. We did not study online advertising specifically designed for héettl devices
becauseat the time of the study it was ratowed under House Administration rules.

Having a better understanding of how constituents interact with these formsdad mi@l help
Membersknow what is working, what is not working, and what improvemémtsiake in their
communications
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METHODOLOGY / TERMINOLOGY"

Presentation Testing teachup with Interactive Video Productions (IVP), a leading provider of
eyetracking technology with 15 years of industry experience. IVP has worked with clients from
a variety of industries, oluding Charles Schwab, ESPN, Mapquesiti Dow JonesBased on

our research, this is the first known dyacking study of Congressional communications.

Weusedl V Pe§etracking technology during 24-depth interiews (IDIs) with constitents in
two dfferent locations:Tulsa, OK, and Daytona, FL\We teséd actual content from two
recentlyretired Members of Congres#phn Sullivan and Sandy Adarhspnducting 12 IDIs in
each of their districts.

In Round 1, we went to Tulsa and conducted IDIs on Deeem8 and 19, 2012, with 12
constituents f'rCongressiokd distriotsihbeshnl Sul | | atdahatds di s
time). There were six men and six women in total, with a wide range of ages, and a variety of
education levels and work statuses.

In Part A, Round 1 respondents looked at a John Sullivan display ad on a popular Tulsa news
site, Tulsaworld.com. In Part B, they looked at four franked mail pieces that the Member had
sent to constituents. In Part C, they viewed his website and wee @mscomplete tasks that we
know constituents typically do when visiting a Congressional websitePart D, respondents

were asked to view two-eewsletters that Congressman Sullivan had emailed.

In Round 2, we went to Daytona and conducted IDIsaom 3 and 4, 2013, with 12 constituents
from Fl 8€bdgbesgldonal district (formerly Sand

! Technical tems related to thiproject are denoted ipold in this section.

2 We chose those two Members for several reasons. First, we needed to use retiring Members, because under House
rules we could not conduct independent research that would benefit some Members but not otieertheSin
presentation of these findings comes after the end of
results. Second, we needed Members who were still in office when the research was approved, so that we could
easily gather the stimus materials used in the study. A leagoretire Member would not have that material

readily available. Third, we wanted the constituents to review relevant materials that did not seem out of date. (i.e.
produced during the 1f'2Zongress). Fourth, we wied Members whose districts were geographically distinct from

one another. Fi fth, f or-freshmaniMembgréard ore dsleman. we want ed on n«
% We know from viewing Google Analytics data that two of the most comreetformed tasks by peoplésiting

Congressional websitesel ooki ng for the Memberés biography and con
how challenging a task that is for people whodd never
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six men and six women, with a wide range of ages and a variety of education levels and work
statuses.

In Part A, Roun® respondents looked at a Sandy Adams display ad on six news sites in total,
four local to Florida and two national (CNN.com and WSJ.com). In Part B, they looked at five
franked mail pieces that the Member had sent out to constituents during her t&amt an they

viewed her website and were asked to complete the same tasks as in Round 1, with one
additional task. In Part D, respondents were asked to view-tvawvsletters that Congressman
Adams had sent out.

For all of these tasks, respondents wasiked to view the material as they normally would do at
home. Weully realize that respondents may have been more attentive to the material than they
would have been outside of a focus group facility, but we continued to emptasimanthat

they paythe same level adittention to each iteras they normally wouldn orderto get their
mostnatural reactions as possible.

Each IDI lastd 60-75 minutes, during which we shedrespondents a variety of Congressional

media, including websites,-reewslettes, online advertising, and franked mailUsing a
technology calledieyetracking,0 we trackkdt he sequence of respondent
well as how long they looked at each point, and #agiored withthem what they viewet and

why.

Importantly,all respondents knew, from the start of the session, that we were tracking their eye
movements. In fact, the eymcking software had to be calibrated for each respondent at the
start of each wdepth interview so that it would track their eye movemantsirately.

Onegr aphi cal result for thigamepgloppe of data gat h

J !
NEWS < WEATHER©  ULOGAL-  TMEMEPARKS - g HOLDAYS | LAWLINE | MARKETPLACE
3
M Fog settles over region; advisory issued

£ VTSXIOYEY] INJURED in an ACCIDENT? | 7t on o
" L S -

~~~~~~~~ LOCAL News
0 Bl

The | ines indicate the fApatho that the respor
the length of time the spondent looked at each areae(targr the dotthe longer the area was



viewed.* The gaze plot shows you where your first gaze was registered, and with a series of
lines and circles you can determine the path for each addition gaze. Each gaze point is numbered
sequentially.

Thefiheat map is a summary of gaze data from one or multiple recordings. Most of the time

this is an aggregated representation. The heat map data is primarily based on gaze time and uses
color to visualize a summary of the gaze data. The darker the color, the lbeggaze
concentration in those areas.

aaaaaa

wews

WEATHER

-

Importantly, wewere able taggregate the data from all respondents, in order to perform a more
comprehensive analysis of the results.

The online advertising and-reewsletters requice that we usenonmoving non-interactive

images during testing, in order to ensure that each respondent is experiencing and viewing the
same material. For example, we will take the official online advertisements used by Members of
Congress, and insert them into local news sites.

As with any research study that looks into a topic for the first time, thisefrest, irdepth

anal ysis of of ficial online advertising off el
guestions. But it also raises a number of new questions aneslether questions unanswered.

We view it as a first look into a topic that merits future study by us and others in the years to
come.

In order to undertake this current study, very special thanks belong to Mark Strand, the President

of the Congressiomhdnstitute. His ongoing commitment to cuttieglge research, combined with

the generous support of the Congressional | ns
impact on how well and how often Congress communicates with constituents.

We areespecially indebted to the staff and leadership at two companies: FrankingGrid, which
provided us with professionguality online ad images that our team used to test the viewership

1 VRoOs T @ylerts have no vi si bl ethatomight mffegtithe gubjdcitarge tekdom gf heh@ vi c e s 0
movement allows respondents to behaaturally as in front of angther computer scregand indepth and accurate studies can
be performed without fatigue.
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and recall of ads appearing on various news sites, and Fireside21, cuwtdd both of the
Member websites we tested in this study. Their efforts enabled us to have access to archived
versions of those sites after the end of thé"i@@ngress.



FINDINGS
A. OFFICIAL ONLINE ADS
1) Repetition is keyi one impressionfrom a single display ad makes no dent

If your office plans to rumfficial onlineads, youol | need to deliver
ad in order for them to haxeereasonablehance of noticing the ad. We foynd a smaliscale

case study that we conducteddart of this projecthat when we showeahad onjust onelocal

news weRite one time not a single participant could recall seeing the ad. However, when we
put the same ad on six different news sites and showed thé&& participantsin a different
location, onethird of themcould accurately recalheér Me mb ead. 0 s

Specifically, n Round 1, w superimposed a display ad on a popular news sikeifiulsa area
called TulsaWorld.com. Below is a partial image of what respondents saw during the eye
tracking (the full home page of Tulsa World was made available for them to view):

READ TODAY'S STORIES AND E-EDITION SUBSCRIBE | CONTACT US| SIGN IN
I —1 Give to the
- Currently f h
TU LSA WORLD Search our archive of 1.5 million stories 43° ! [l':’,.‘ﬂO’“ Neediest
S’ Families

News Sports Business Scene Opinion Obits Blogs Comics Multimedia Weather Jobs Autos Homes Pets Classifieds Christmas Fund

Tuesday, December 18, 2012
Fallin looks at options to reduce uninsured
| By WAYNE GREENE World Senior Writer
‘ W/ Reader comments (2)
-

John
Sullivan

is holding a
FREE Job Fair

Thu, December 20th (
30f8 Sign Up Now

Gov. Mary Fallin wants an Oklahoma selution to reducing the number of uninsured
Oklahomans, but it's unclear what options the state has available.

Most Popular | Most Comments
6:15 AM Jenks police find woman dead, TCSO called to 2
Updated at 9:28 PM investigate 1. Tulsa daycare evacuated after flooding near 61st
= Pride of Broken 9:37 PM  Tulsa man shot during dispute between ;ngﬁ'sznnsgtoate e S RS R i Be
{7l Arrow practices for neighbors, police say g ! y

9:32PM  Wreck knocks down power line; 1,500 armed
Rose Parade on SR witho:\; eﬁec\tl\r/icity! 3. Bartlesville increases security, adds counselors

BA's Main Street 6:32PM  Eufaula minister charged with child athigh school following alleged shooting plot

By SUSAN HYLTON World Staff pormnography 4. Bartlesville High School student arrested in

Wiriter 5:34PM  Man arrested in burglary, other complaints school-shooting plot .

ki Reader comments (2) 517PM  Commission OK's live horse racing at Fair 15 glesvsage contradtlc;svclr‘eelijrlatlon 'gadef}’” the

% e between racing at Fair Meadows and namin

Hundreds of people lined Main Street on Monday to give a Meadows for 2013 e 9 i ng
hero’s sendoff to the Broken Arrow High School marching | 5:00 PM Source: Western ichigan to hire 32-year-old >> View All
band, which will be performing in the Tournament of Roses as football coach
Parade on New Year's Day. 4:53PM QB Brayden Scott to enroll at Memphis in

January

ANEW PORTRAIT. EVERY DAY.

NRE Y S
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And below is a larger image of the ad:

Representative

John
Sullivan

is holding a _
FREE Job Fair

I hu, Decembper 20th

Sign Up Now )

It should be noted that Congressman John Sullivan never used this specific display ad format.

We instructed the respondernb view the page as they would at home if they had just turned on
their computer and opened the page. We told them that they could scroll and clitlejike
would on a normal websitend we stopped the exercise as soon as respondents clicked on an
item that would have led them to another vpalge. Respondents were not told to look for ads or

to pay attention to anything in particular, and they were not told anything prior to this exercise
that would prime them to think that ovesearch was at all ptitally-, Congressionallyor
advertisingrelated.

® The display adthosen had rated the highesttiie research Presentation Testing conducted for the Congressional
Institute in 201112. In thatresearch, weonducteda poll of 600 respondents nationwide. We usegseude
Congressman denti fi ed as arfdMiskedhraspdndenfsHa ms ,dde adsmakte tyou feel about
Congressman Michael Adams, on a scale from 1 to 10, wi
The ad received the highestoreof 16 display ads testedvith a score of 7.08ut of 1Q



Of 12 respondents, not a single person could recall seeing the John Sulljvandathe

aggregaténeat magor all 12shows that verylittle time was spent on the ad by each respondent,
if at all:

READ TODAY’S STORIES AND E-EDITION SUBSCRIBE | CONTACT US| SIGN IN

T - T 3 - Currently ["“ i Giveto nre
ULSA VWWORLD = o Neediest
S Families

ne Opinion Obits Blogs Comics Multimedia Weather Jobs Autos Homes Pets Classifieds Christmas Fund
7, .

You're invited!

Representative

numper ofuninsured John
Sullivan

is holding a

FREE Job Fair &
Thu, December 20th

\
Sign Up Now
1

Most Popular | Most Comments

1. Tulsa daycare evacuated after flooding near 61st

and Mingo

2. Two state Iawmakers say teachers should be

wer line: 1,500 Gl

elzoctriecity‘ B 3. Bartlesville increases security, adds counselors

Ster charged with child at high school following alleged shooting plot

g vt 4. Bartlesville High School student arrested in

school-shooting plot

5. Message contradicts Creek Nation leader on the
i ing at Fair I i

Hundreds of peaple ined Main Str ) t[eRetween racing at Fair Meadows and namujlg

hera’s sendoffto the Broken Arrol i :00 PM ] tern Michigan to hire 32-year-old >> View All

ch

| band, which will be performing in the Tournament of Roses
i Parade on New Year's Day.

burglary, other complaints
K's live horse racing at Fair

cottto enroll at Memphis in

ANEW PORTRAIT. EVERY DAY.

After showing the news site, we asked respondehttherthere were any ads on the page they
viewed, and if so, which ads they could recall seelihgeerespondents thougkhat they saw an
ad 1 but only one of these three could accurately recall théhadthey saw, and it was not
Sul ld vano



In Round 2, we decided to plaeenearlyidenticalad onsix news sitesnot just onefo see
whetherrepetition of the ad would increase respondent recall. This time, the ad was changed to
show Congresswomani®al y A d a masdollowsa me

Representative

is holding a _
FREE Job Fair
Thu, January 10th

\
Sign Up Now

The six websites we superimposed the ad over were the following:

The Daytona BeacNewsJournal Onlinghttp://www.newsjournalonline.com
WFTV (http://www.wftv.con)

CNN (http://www.cnn.com

WESH (http://www.wesh.com

Click Orland (http://www.clickorlando.com

Wall Street Jarnal (http://www.wsj.com)

= =4 =4 -8 -8 -9

We gave the Daytona respondents the same directiof®sesin Tulsa. This time, instead of
ending the exercise after the respondent eticlve simply showed them a black screen and then
repeated the directions befasbowing them the next webpage.

Of the 12 respondents, four recalled the Sandy Adams ad after seeing it on the six news sites.

Six others recalled seeing attsit did not identify the Adams ad as being one of them, and two
clamed tohavenot sea any ads at all.
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http://www.news-journalonline.com/
http://www.wftv.com/
http://www.cnn.com/
http://www.wesh.com/
http://www.clickorlando.com/
http://www.wsj.com/

As an example, dlow is the aggregate heat miapm CNN.com, which shows that respondents
spent some time looking at the ad, although still not as much time as other areas of the webpage:

CU.S.

» 24 Google

Home TV&Video CNNTre d Politics Justice Enter ment Tech Heaith Living Travel Opinion iReport Money: Sporis»

updstetBORBM EST, Thu

Editor's choice

You're invited!
Representative

Sandy

is holding a

2ater event

FREE Job Fair &
Thwb |

- sanctions against Penn State
University after the Jerry

It is interestingtonoté¢ hat respondents seemedd FRB&Hthe us on
date.Very little attention was paid to the rest of the ad, especially the image of the hand reaching
out. This is true for all of the news sites we tedisee Appendix for other images)

When we asked respondents who recalled the ad what the ad was for, two of the four said they
rememberedhe content

The Sandy Adams ad | saw quite arhbitwas inviting you to a meeting.made
me feel like she was into suggestions and things likea t but it didnot
want to take partin i@ i Liz, Daytona

il rememseome$Sdanacy with the hanmdd | [us Wkeelplty
dondét even bother with it, butbubhel édml oot s
looking for a pb. © Cathy, Daytona

While there are many variables at play hereetween the different respondents, the different

news sites, and the design of the ad itsetbnstituents whaisit news sites where ads appear
multiple times are more likely to seeaihd remember it than if it only appears once.
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2) There isa threshold amount of tim&d and number of times needed to view an ad
for it to be remembered

Of our 12 Daytonarespondentsall of whom saw six different news site home pages in
successiorfour of themremembered seeing the Sandy Adams ad. Those four respondents spent
28.81 seconds, collectively, looking at the aadoss all six sites The other eight respondents
spent 7.56 seconds, collectively, looking at the@wss the same six news sitarte pagesbut

none of theseemember seeing it.

Recalled # of Averageamount of time % of time spent looking
Sandy Adams respondents spentviewing Adamsad at ad, as a fraction of
Ad acrossall six news site  time spent looking at six
home pages news ste home pages
Yes 4 7.20 sec. 3.99%
No 8 0.95 sec. 0.75%

Theaverage amount of time the four respondents who remembered the adskiegt &t it was
7.20 seconds in total, across all six news sites combiffesl.eight respondents who did not
remembe seeing the ad spent an averagfe0.95 seconds looking at it. Andhet four
respondents who remembered seeing the Sand@ynAdd spent an average of 3.96#4heir
time on the web pages looking at the wtile the other eight responderninly spent aaverage
of 0.75%o0f their time on the web pages looking at the ad.

What was the threshold amount of time required to view an ad for someone to remember it?
Each of the four respondents who remembered seeing the ad spent at least 2.79 seconds looking
at it. Only one of the other eight respondents spent morettiamethai(4.35 seconds) looking at

the ad without remembering it.

Each of the four respondents who remembered seeing the Sandy Adams ad saw it on at least four
of the six web pages they viewe&ix of the eight respondents who diot remember seeing the

ad viewed it (according to heat map datan three or fewer web page¥he other two
respondentyiewed it four or more times, but they did not remember seeing the ad. All 12
respondentsiewed the ad on a web page at least once, which suggests that the act of seeing it
just once does not cause it to be remembered.

Each of the four respondents who remembered seeing the Sandy Adleiewedit for at least
1.21%of the time that they were d&ing at the news site hompages, ranging from 1.21%
8.56% of their total viewing time Six of the eight respondents who diokt remember seeing the
Sandy Adams adiewed it for less than one percent of the time that they were viewing web
pages. Thether tworespondents saw the ad for 1.31% and 1.89%he time that they were
viewing web pages, but they did not remember seeing the ad.
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B. FRANKED MAIL

3) Constituents are more likely to read bullet points and highlighted text, and are less
likely to read large blocks of tex® unless thatblock is the only content on the page

We found that peopltake the easy route with Congressional franked mail. That meanarthey

not willing to make a bigime commitment taeadingthe totality ofa page especially whe they

are given visual c | ue sThetexception actus shei®tke bloak oftedt k e a
is the main content on the page.

Constituentsnake snap decisions abauhat they want to read or have time to read. Therefore,
when there are longaragraphs mixed in with bullet points or highlighted text, constituents may
just look at what interests them most. So, just becsliesebers or their staffs inserted material
into a glossy mail piece, they canmoipect it to beeonsumed in its entirefy some catent will

be treated as jusiler becauseecipientswill not take the time to read everything.

So, with a mail piece |Iike this, note the #fAho

Cutting Through Red Tape and Bureaucracy

agency? Want to plan a trip to Washington, DC? My staff Onllne services we prOV|deon

and | are here to help. Congressional Information
My web site is updated regularly, allowing you to receive the latest
L, - Providing you with the best constituent service possible is congressional information as well as my views on important issues.
g ' my job, so please contact me if | can ever be of assistance
in to you or your family. Here are just a few of the ways | can E-mail Updates
serve you by cutting through the red tape of the federal You can sign up for my e-mail newsletter to get news and issue updates
government: on the happenings in Congress.

| Having trouble with getting answers from a government

Participate in Telephone Town Hall Meetings

Visit my website to sign up to participate in my next telephone town

e Veterans' and VA issues hall meeting. This exciting technology allows me to update you, and to
« Trouble with the IRS get your feedb.ack, on i-mportant issues in Congress, while | am working
on your behalf in Washington.

e Social Security and Disability issues

® Medicare issues and reimbursements

Constituent Services

The easy-to-navigate Constituent Services section will guide you in the
right direction if you need help with a federal agency.

e Planning a visit to Washington, DC and scheduling
tours

¢ Having a flag flown over the U.S. Capitol Building

STAY CONNECTED 24/7

Visit sullivan.house.gov to sign up for my email newsletter, follow me
on Twitter, or to “like” my Facebook page. These online resources are
valuable ways to communicate in real time on the issues of the day.

© Nominations to Military Academies

Visit sullivan.house.gov for a full list of ways we can help!
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Cutting Through Red Tape and Bureaucracy

o get news and issue updates

ings
my nex

you in the

In watching the eye movements of ourp@sdents, we noticed that when block text, highlighted
text, and bullet points appeared on the same pagpondentsypically spent more time looking
at the bullet points and highlighteekt. In fact, they told us:

AYou donét hdveedassoy rtecadpiicck adut the topic
[ with highi$hgrontTelda t ext ] . 0O

il read highlights and bullets unless | se
probably wouldnét read [a | etter] mu c h . I
I6d rather see it in a flyer. It takes me
the more | i keliylyldbdusabe to read it. o

One of the mail pieces we tested @ongresswoman Adams had four sides. Both the left inside
and the right insidbave a section of block text at the very top, and we noticed that the block text
onthe left page seemed to get skippstile the block text on the rigipagetended to get read:

14
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We asked what caused certain respondents to skip over the block text on the left, but not the
block text on the right, and heard:

fil jumped to the bullets [on the left] because of the job stuff. It interested me and
[the bolded text] caught my eyweo | skipped ovecCathy,t he bl ocl
Daytona

The block text on the right page is also followed by bullets points, so we can only hypothesize
why this didnét c au sOearbestguess dsrhdtdbecause the bulles pointp t o
appeaed to be in a different section with the dark blue background, respondents wanted to read
what came first before moving on.

We also noticed that on pages with predominately block aext no bullets or headings,
respondents spent a rouglelgual amount dime on all of the text:

SCRPLELCLIIAUVE

It should be noted that the bright red dot in the middle is due to respabstantisg their gaze
in the center of the screen, but otherwise, the length of time spent on the text on this page was
nearly even throughout.
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The takeaway here is that bullet points and highlighted text will probably garner the most
attention, and should be used if you expect constituents to give the mail piece a quick read.
However, a letter may be more appropriate if it is cruciatémstituentso read every word you

send to them.

4) Most respondentsviewed the mail pieces as having three main purposgdut only
two of these are associated with Memberséo

The three purposes are:

a) To show that the Member is trying to be helpful

Especially in Round 2, we heard over and over again how respondents liked certain mail pieces
or enewsletters because it shows them that the Member is trying to be h@ipéumail piece

had a list of phone numbers foeteranspecific resources, and anetloffered helpful senior
contacts on a teanff card for the constituentsBelow is an image of the latter teaiff card,
followed by the aggregate heat map resuttsi Round 2:

'elpful Senlors Resources . 5

keep this card to use
- asa reference for
- ~ different ways my :
elp dealing with back taxes, compro ses, levies, liens - office can help you. y

edlcareBeneﬁthgrams - . . /_—54‘?

Assistance wnth Part A &B, Part D, and other programs .

Military Service Medals Assistance - =
- Obtain medals that you have earned but never recelved ' : STAY IN TOUCH ONLINE AT

' Social Security Administration. - i www.adams.house.gov
- Answers about retirement, disability, and supplemental incom f (@q

o=

Veterans Affairs Administration
elp with compensation claims, mlhtary records and other «ssues

TOUCH ONLINE AT
s.house.gov

f ®
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Both mail pieces received very positive feedback, and nearly every time we asked respondents

what they liked best about the mail pieces, we heard comments about how Adamg iy i ng t o
hel po or Atrying to do something. o This was
comment was said about the piece with the Vet

ASheds trying to do something for veterans
numbers on the front page. Instead of tooting her own horn, she seems to be more
hel pful, which makédc€athpdaytomai nk better of he

b) To show that the Member wants to hear from his/her constit@entso keep his/her
constituents updated

In Round 1, we heard positive feedback from nearly every respondent when the direct mail
pieces included surveys asking constituents for their opinions. The fact that the Congressman
wanted to hear from them made most respondents view him more favorably.al$bdiked

that he wanted to provide information to his constituents in order to keep them updated on events
in Washingtonas well as constituent services. And, he offered many ways to cbnaeind
connect with him.

I | i ked t hat oryhizsemadsbrud td ssd ment, huitphligé | 6 d do
hat he offers it. TTyler,Tushows heds reaching

—

Below is the aggregate heat map of onepait of this mail piecewe showed respondents in
Tulsa:

CONSTITUENT ISSUE SURVEY
Do you support or oppose the following:

1. Repealing the healthcare overhaul signed into ; CONGRESSMAN s

JOHN SULLIVAN §;

1T DISTRICT OF OKLAHOMA

law last year?
[ supporT [ oprose [ uNsure

2. A balanced budget amendment, which would
require Congress to pass a balanced budget
each year? Constituent Services Update .,

(3 supporT [ oepose [ UNSURE

3. Repealing excessive government regulations
that prevent businesses from adding jobs?
Qsuprort D oprose 0 Unsure United States Congress

House of Representatives f 5
4. Scrapping our current tax code and starting Washington, DC 20515 4%‘“’_ %

over to create a simpler and fairer tax policy for
America?
(3 supporT [ opposte [ unsure

PUBLIC DOCUMENT o OFFICIAL BUSINESS PRSRT STD

INSIDE:
Constituent Services
avo Constituent Survey

[ Yes, sign me up for Congressman Sullivan’s
e-mail newsletter

E-MAIL:
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CONGRESSMAN
JOHN SULLIVAN

ISTRICT OF OKLAHOM

Cons n s Update

gress
ntatives
)515

The heat map shows that respondengnsp significant length of time reading the survey at the
left portion of the enewsletter, which is represented by the red coloring.

In Round 2, we heard fewer comments about how the Congresswoman wanted to hear from
them,but one respondent did makeetfollowing comment:

Al dm interested in what sheds saying, but
to be so that she knows what my concerns are [instead of just telling me what
shebs,odot hgt shedslLiziDaytomy di strict] . 0O

Thebig talkeawayhere is this: Make your mail piece a dialogue rather than a monologue.

c) To show that the Member wantstobeeré ect ed (even i f thatods nc«
mail piece)

Be aware that a number of people will wrongly assume franked mail piegesampaign
material

~

Al dm not expecting much, not swurdl i f Pto6ll
assume itbés campaign materi al even though
Heds tootingnti makwnghbr indokn Tlsal ook good. 0

Even after our moderator pointed out that a franked mail piece was paid for at taxpayer expense,
one respondent iaytonathought the mail pieces were campaign literatlifee respondent
pointed out the irony that the Congresswoman talks about iwesenof taxpayer dollars on the

front side of the mail p prepared, pukdighet artd hmailed at a b e |
taxpayerexpense on t he back side.
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5 1 f t her-efbcard ia your &amked mail piece, make sure that it is prominent
so that respondents actually mailit back

Response rates on survey cards apparently could be much higher if mail pieces were better

designed. For examplegarly all of our respondents ditbt notice that this mail piece had a
tearoff card until closer inspéion:

CONG RI{SSM;\X]Ohn Sullivan

I'M-HERE TO:SERVESNGOU

Opinion Survey
Please check the issues that are most important to you:

B Healthcare Reform M Defense/Homeland
W Medicare Security
B Agriculture
M Fiscal Responsibility
M Lowering Energy Prices
W Family Values
M Education
W Lawsuit Abuse Reform

PRSRT STD

UNITED STATES ;
HOUSE OF REPRESENTATIVES
WASHINGTON, DC 20515 M.C

-mail:

Made in Oklahoma

3 [T T Propiiurp sficmisboliden s
Awoul déve had t hketedrofficard is aobabwious diSharon,[ T
Tulsa
Ail't wasndét i mmedi at-ef fy & Riehdluleat hat it was

We heard similar comments about one of the mail pieces studied in Daytermtom portion
of which appears here

20



Stay In Toucn witn

Representative Adams,
and learn more about these and
other important issues online.

www.adams.house.gov

 fl18

24* District of Florida Constituent Survey

1. Should Congress pass a Balanced Budget
Amendment like Florida has?

J Yes d No J Unsure

2. Do you support increasing taxes to pay for higher
federal government spending?
3 Yes O No J Unsure

3. Do you support freezing federal spending at FY08
levels (i.e. before the recession) and stopping new
government hiring?

- Yes J No Q Unsure

SAVE TAXPAYER FUNDS AND SIGN UP FOR MY
E-NEWSLETTER UPDATES.
- Yes J No

E-mail: _

Most respondents did not realize that the survey above wasaffteard. When we pointed out
the perforation to one respondent and asked her what she was supposed to do with it, she

answered that she could keeg ib r

future

reference so

t hat

specific topics in the next election. On the other hand, it was cleawsbotherespondents that

M NREINVINIIPDLE T WY

v’ No changes for anyone 55 or older

FOR THOSE 54 AND YOUNGER,
YOU WILL BE ABLE TO:

v Keep traditional Medicare if you want it

v Pick from competing plans for the
coverage you want

For more information, please visit my
website at adams.house.gov.

24™ DISTRIC

1. Do you think the estate tax should be repealed?
d Yes 3 No [ Unsure

2. Do you support strengthening Medicare to protect
benefits for current seniors and future recipients?

O Yes O No O Unsure

3. Questions/Comments on Medicare:

SURVEY

the survey in this mail piece was meant to be torn off and mailed in:

B YES, | would like to receive regular e-mail

updates from U.S. Representative Sandy Adams.

E-mail:
Please print clearly. E-mail addresses are not shared with anyone.

21
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One respondénin Round 2 also suggested making the -t#arportion on the first image a
different color to help it stand out from the rest of the mail piece. We believe this is why it was
clear on the second imagemediatelyabove that the survey was on a tetircard.

In addition to a perforation, we suggest printing a dotted line around theftaara color that

stands out from the backgrouné. n d

even though it

i s

a

perfora

with scissorsinclude the scissor marks along thef@eation on both sides of the cards to better

indi cat e

t hat It

should be torn

of f

Her eds

Important information for constituents, and not just surveys, should also be perforated and
clearly labeled that it can be torn offhis holds trudor the bottom half of this veterans mailing

sent by Rep. Adams:

A el

LN .
NS )
24* District,

ties that make up the

rans live in the four coun! :
here to help you navigate

with their VA benefits. My office is
re your case reccives the attention necessa
family member or friend need help, p.leau: contac!

.9798. You will need to ¢ plete a privacy :
a request on your behalf, but my staff and 1 pledge to give

SANDY ADAMS

Serving Our Veterans and Military Families

ry to come 10 &
tmeat

* * *

VETERANS ASSISTANCE CONTACT INFORMATION:

Florida Department of Veterans Affairs ...... www.floridavets.org
Brevard County Veterans' Services..........(321) 633-2012
Orange County Veterans' Services. . . (407) 836-8990
Seminole County Veterans' Services . (407) 665-2370
Volusia County Veterans' Services . ...(386) 254-4646

VABanOtitS cccvvvesovsvnnanameees ... www.ba.va.gov

VA Service Organizations ................. Www.va.gov/vso

VA Memorial Affairs ...........ccoivviinnnn www.cem.va.gov

VA HOME LOBRE s o Soe e tiattontie o o 0. 0d v talals www.homeloans.va.gov

Job and Vocational Training .......eevvvuns www.hirevetsfirst.gov
www.dol.gov/vets
(877) 872-5627

Veterans Education (GIBill) ........ouvnn... (888) 442-4551

Veterans Health Benefits ... ...(877) 222-8387

Veterans Life Insurance ..... . ...(800) 669-8477

Gulf War/Agent Orange Help «..vveevensnens (800) 749-8387 b

VA Suicide Hotline (24 hours) .............. (800) 273-TALK (8255)

N Resource Di ) RS R SR www.nationall irectory.gov
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6) Many respondents liked thefipast/present/futureo timeline in onemail piece

We showed respondents the following mail piece, and noticed that a lot of time was spent on the
portion whee the years 2002014 were mapped out with details abdbe measures that
were/would be implemented in each year

THE GOVERNMENT HEALTHCARE PLAN

TIMELINE

Since the House Democratic
Leadership health care bill became
the law of the land, many First
District residents expressed their
concerns over the impact this new
law will have on our Oklahoma
economy and how it will affect
families and small businesses across
the state. | share your concerns and
was proud to stand with my
constituents when | voted NO on the
House floor.

This new law forever changes our
American healthcare system and
puts the federal government in
charge of one sixth of our economy.
| want to make sure you are aware of
exactly what this new law does and
what impact it will have on your
family and small businesses in
Oklahoma. Please know that | will
work to repeal this law and replace
it with real healthcare solutions that
will lower the price of healthcare,
increase access to quality care, and
allow patients to choose the health-
care plan that best fits their needs.

CONGRESSMAN
JOHN SULLIVAN

434 Cannon House Office Bldg.
Washington, DC 20515-3601
(202) 225-2211

5727 South Lewis Ave., Suite 520
Tulsa, OK 74105-7146
(918) 749-0014

(918) 336-6500

In an effort to keep you informed, below is a timeline of some of the
provisions in the Majority’s healthcare package: *

Medicare cuts to hospitals begin
(long-term care 7/1/09) and
inpatient and rehab facilities (FY10)

Medicare cuts to inpatient psych
hospitals (7/1/10)

Medicare Advantage cuts begin
impacting over 30,000 Oklahoma
seniors

Medicare cuts to some home
healthcare services begin

Medicare reimbursement cuts for
seniors who use diagnostic imaging
like MRIs, CT Scans, etc.

Medlicare cuts begin to ambulance
services, ASCs, diagnostic labs and
durable medical equipment

Prohibition on Medicare payments
to new physician-owned hospitals

°

Additional medicare cuts to
hospitals and cuts to nursing
homes begin

Medicare cuts to hospice begin

e Impose $2,500 annual cap on
flexible spending accounts, which
are used by employers to
reimburse employees for
healthcare-related expenses

° Medicare cuts to hospitals who
treat low-income seniors begin

¢ Individuals without government-
approved coverage are subject to
a tax of the greater of $695 or
2.5% of income—this will be
enforced by the IRS

¢ Small businesses that fail to offer
“affordable” coverage would pay
$3,000 penalty for every employee
that receives a subsidy through the
exchange

Small businesses that do not offer
insurance must pay a tax penalty of
$2,000 for each full-time employee

Insurance plans must include
government-defined “essential
benefits” and coverage levels

Impose tax on nearly all private
health insurance plans

See the complete timeline and other details at
SULLIVAN.HOUSE.GOV

* The House Republican Ways and Means Committee

Congressman John Sullivan
5727 S. Lewis Ave., Suite 520
Tulsa, OK 74105-7146
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THE GOVERNMENT HEALTHCARE PLAN
- TIMELINE

Seea -

 timeline of some of the

When we asked respondents why, we heard the following reasons:

AThe timeline

told me this is awthbdt had hap
i n t het TylertTulsae . 0

~

ifiHe seems to be doing this best about tell
|l et up to t hicshasoh,aulse webdbre in. o
This idea of hearing about what happented bef

happenis a concept we uncovered insparesearch, which we call the past/presentre
construct. This will be mentioned later in the report since we asked respondents in Round 2
about including an index in therewsletters that revolve around th@nstruct(see finding #1%

7) Direct mail needs to be tailored to those most likely to value;itext size matters

It is important to keep sending franked mail to certain audiethzgdike getting printed mail
When we asked what one respondentdikest aboua particular Sullivan pie¢eve heard:
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AThe cont ac tand way$ t rgeh hdlpi d\ot everyone is computer
|l iterate and has &8harensTulsada o t he same facts.

Many of these nowwomputerusers are probably seniors, so also msle the text on mail
pieces is big enough to read.

AMake print a Ilittle | arger and easier to
Ken Daytona

il can read it c o mf o ifhasatbgh ycontradt toethe d a r k bic
background] and i t bydiffesemtraorsahicle id good As people get

older, they have a hard time reading small text, so they need bolder print as she

has hi éMaugice,daytona

8) Photographs of the Memberwith constituents received more attention and positive
feedbackthan stock photos

I n watching respondentsd e
with constituents got slightly more attention tHars t o ¢ k C
heard about pictures of the Members with constitien

ye movements, we no¢
0O photos. Her e ar e

il was | ooking at the picture and trying
tooi f they were in business attire or <casua
him tal ki ng tioRiclm dulsana | peopl e. o
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AThe pictur e c ategcithhers pemgnal yne. Shenidwitmilaekn

and shows sheds in the county doing thing:
because | thought that [the rest of the mailer] might have something to do with

me .i Ashley, Daytona

And here are some comnismnwe heard about the stock photos:

APut pictures of hei[ raicghutaldow dioti dhgyg] sa mEeud yh
credit cards and doctors none of her actually doing anything, just her and a

bunch of clip art. | Kers,stisleo@wssshesstuppontd i ng wi t
those workers. |l 6d | i ke to see her actual
her cutting up thafFederal spendingt r e d i ti Mark, Daytona
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Al 6d put her in the picture. iglthg candt st
hands of seniors? A picture would add a personal tduotherwise, it could be
anyone el s eidMarknbayitoha pi ece. 0

We also noticed that not much time was spent looking at both Su vands farmai Adam:
headshot photos

27



Two images used in the same mail piece

Weasked one respondent in Tulsa why he didnot
of John Sullivan

~

il know what Sullivan |l ooks | i keedand I don
ogre | pr obpaabildy aw otMkedTdlsaen . 0
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A FEW OTHER MINOR POINTS ABOU T FRANKED MAIL

9) Reasons for likingmail pieces were often contenbased
We asked respondents what they liked best about each mail piece, and heard over and over again
mentions of thessuescovered irthe mail piece.This is important because it shows that content
really matters to constituents.

Many respondents also seemed to like when many different topics were covered on one piece
because they felt like they were getting a good overefewhat was going on.

fiThe proposalsare hor t , sweet ,i Mauwrice, Dlaygond he poi nt . 0O

10)Footnote any statistics you include with credible sources

One respondent mentioned that there was no footnote on a mail piece after a specific statistic was
cited.

Al need more proof because that doesnbét ri

Maybe 16d be more I|ikely to believe 1i1t. |
|l ose interest as soon aisCathy Bagtena s omet hi ng |
Thisis®met hing webve heard before in past reseal

did not bring up the lack of footnotes in these mail pieces, but it is still good practice to use
footnotes when possible.
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11)Titles at the very top of the pages wergenerally overlooked

Keep in mind when you are creating franked mail pieces that the titles at the top of pages are
often overlooked.

THE GOVERNMENT HEALTHCARE PLAN

What this means is thaiften the headlines are ignorechelcontent of the rest of the majler
relying on bullepoints and bolded text in the bodyeedgo convey the purpose of the piece
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C. WEBSITE

12)The good news: Respondents were able to completaportant yet simple tasks
quickly and easily

Respondents were asked to perform a sebofmonlyperformedtasks vith the Congressional
websites. First, we asked t hewhich we khowérat e t he
Google Analytics research, is one of the top reasons people visit a Congressional Wibsite.

then asked them t o fbetaldlhow th eontactahts/ber Wdshengt®C t h e y 0 «
officed another reason people commonly visit these sitdearly all respondents performed

both of these tasks very quicBlywithin a few seconds For the Daytona respondents, we also

asked them to find the a&h box on the website, and most found this somearhatry quickly

as well.

13)The bad news: It was a hassle for respondents to find out how their Member voted
on a particular issue

We gaverespondents he f ol | owi nlg di nsitkreu bgtiofoonateathatiiells d t
you how the Congressman/womarmted on the Affordable Care Act, also known as
Obamacare. Unfortunately, Tultelreahasstepondents f oun

Mo s t of the Tulsa respondents eareeduwbbpad®u
Sullivanbds site. And, many fel't they knew
reading one or two press releases.

The heat map shows wus that respondents didnot
AHeal t hc and théy tepdadgte jump down to tfiltress Releasdinks (indicated by the
red spot):
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ABOUT JOHN 1ST DISTRICT NEWSR( LICYISSU HOW C You? CONT#

fon government takeover of our healthcare system. Regardless of the
ance, and 84 percent of whom rate the quality of their insurance as
hoose the healthcare plan that best fits your needs. and forces you

| believe Obamacare is bad for panems bad for doctors, had for small businesses and terrible for our economy. | signed
dhie "D, Lt slad tod- 13 v""‘-'! the-H

g

hcare system is in need ofreform but it must ensure that medical decisions are made by
be do na

best fits their needs: ‘_ focus on
lle developing treatments for ifé

E-NEWS SIGN-UP

{ First Name |

[ Last Name ‘

{ Email Address ‘

Overall, S u | | userfaendlys since imbse resppredents found out how the
Congressman voted on Obamacare, although it could have been made more ex{figin f

To say it was a challenge for the Daytona responderfiad how Sandy Adams cast any votes

on Obamacargould be arunderstatement Many respondents were unsuccessful and gave up
completelybeforefinding the answenWhengiven the task, thetended to: 1)ead t Bse AL at
News 0 oome gadrep?) dver over filssues & Legislatio; 3) choosewi t hi n Al ssue
Legi sl afivohe Rdbeandrsdal througha reverse chronological list of recent
votesbefore either giving up or stargrover.

Even after identifying the location of the search box in the itaskediatelyprior to thisone so

that it was primed in their mindsnly one of the 1Daytonarespondents first turned to this
functionality to search for the answeknd, only one of the 12 respondentsade it to the

AfHeal t hcareo papeagé¢ whnd éto sedtieCangresswnand6s st ance
the topic area. & before reading the content on this page she was quickly distracted by the
AfVot e Recor doon tharightsme and wrongly a&ssumed it wolddowA d a ms 6
healthcareelated vote records.
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14)There are ways to improve websites to makéem easierfor constituents to find
how ther Member voted on a particular issue

We suggestion doing the following

1 Make it easy for users to find pages on specific issues they might be interested in

We recommendghowingfiPolicyl s s ues 0 i n,withhak of theecategoriesalisted in a
dropdown. This way, users will be able to see all of the categoridaldgabefore leaving the
home pageand should be more likely to find the information they are looking for.

DO THIS:

3

:SERVING OKLAHOMA’S 1ST DISTRICT

DISTRICT NEWSROOM POLICY ISSUES HOW CAN I HELP YOU? CONTACT JOHN

ARMED SERVICES

- 2 EDUCATION
\\ YM/) EPIJERGY
- HEALTH CARE

Sort News | HOMELAND SECURITY

A FAcEbon s IGRATION AND BORDER SECURITY
LIFE ISSUES

Twitter Up SECOND AMENDMENT

September | SOCIAL SECURITY
SPENDING AND TAXES

IP
—I @tulsaworl
Read More VETERANS' AFFAIRS

the #waron TRANSPORTATION
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NOT THIS:

&Y
!ESENTING THE 24TH DISTRICT OF FLORIDA - %
P bk kR . % —

SERVICES NEWSROOM ISSUES & LEGISLATION 24TH DISTRICT CONTACT

Issues

Caucus Membership
PHOTOS QUICK LINKS

Vote Record
Cosponsored Bills
E Sponsored Bills
-
Department of Commerce IG to
SEP

Investigate MEP Conference
Spending Judiciary Committee

are ¥ Moreinfo

I f the format of your website doesndét give yo

dropdown menu,mke sure itbés at | e arsthe dilomldwa bpdots. as AP
One respondent was thrown of fwasksyonymbus withor d
Aiproblems, 6 and would not detail the Congress
Also , t hat fact t hat il ssueso is repeated wunde
respondents. One respondent did not think that this was clickable, so never ended up finding the

AfHeal t hc &, adk ep asguer.e y ou d o n 6 tdownenpne thdt are alreadgs i n

listed in the menu bar.

9 Be explicit about your position on the issue

This can be done either in the description c
categorize the Member ds v o iTHe wepbsite @uldatsainclude s pec
anotherprominentsearch boxwi t hi n t he @ V3 todelpRenstiuents §indl whata g e
they are looking for more efficiently.

i Put thesearch boxn aneasyto-locatepositionand make it stand out

This can be doneyimaking thesearchboxvh i t e wi t h a fAsearcho buttor
computer users are used to seeing and will quickly recognize.
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Al forgot that you could type it in [to se
have to change anything [abt the website] if | remembered where g&arch
boxwasi may be make iitKathy Detonat e bar . 0

AA | 1 ttlleevneolr eanedy ewhi te instead of dark bI
Ashley, Daytona

35



D. E-NEWSLETTERS

15)The enewsletters tended to getead morethoroughly than the franked mail pieces

We asked respondents to read twioegvsletters from their Member, and instructed them to look

at it the way theyodd | ook -aoxes.\&eobsemwaithat mast t ac h
respondents spemore time reading the-rewsletters than they did the franked mail pieces.

This was especially apparent for certain respondents who seemed to skim the mail pieces very
quickly, but then took their timeeading most of the-eewsletter, like this:

LIVENDE
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We asked one respondent in Round 1 why he seemed to spend more time-oawisteter:

Al spent mo r e -hawsfettersrbecaudenaailgis & little mose
personal than bul k mai[forfranked chaillinsteadyod r e usi ng
emailingme f or fr ee. | ftheb eradil]. D MikesTulsast art readi

16)Include an index or overview at the top of your longer enewsletters with hyperlinks
to sections below. And, constituents will appreciate it if you incorporate the
past/present/future construct

For longer enewsletters, respondents would like to see an overview at the top of the page with
hyperlinks to specific sections within thenewsletter.

We noticedwith the eyetrackingthat one respondent seemed more interested in the seqnd
of the first enewsletter we showed, but spent less time reading it, indicating thahtvestetter
may have been too long and get tired of reading at that poinOur moderator proposed an
itinerary or index at the topvith links to differentsubjects, anthis respondent liked the idea:

A | |l i ke that 1idea. You can go fiurther in
Tyler, Tulsa

In Round 2, we asked respondents about this idea of an overview at the top of the page and those
we asked ages it would be helpful. Based on what we found in Round 1 with the franked mail
piece that had the past/present/future constaes {inding #§ we decided to incorporate this

idea as part of thenewsletteindex when we asked Round 2 respondentstaboiihis seemed

to be viewed favorably as well:

A T h[edex at the topwould definitely make it feel more organizedd | could

go to where | wanted to go to. I f | donot
last week and | just want to know whsithiappening next week, and what is going

to pertain to me in the immediate future, that wouldnitely make it a little

easier © Ashley, Daytona

AThat 6d be good for peopl dappeningeguickhe who wan
compared to the peoplewhoave the time to siCathand read &
Daytona

Al 6d | i ke that because you can pick and <c¢h
Ken, Daytona

AYou actually get to choose which one you
through everythig to find [what yow a n ti .Shei, Daytona
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In order for readers here to get a better sense of what something like this could look like, we
created a mockip shown below:

U.S. REPRESENTATIVE

SANDY ADAMS

REPRESENTING THE 24TH DISTRICT OF FLORIDA

Central Florida Update &1 IR

Recent votes:
Fiscal cliff
Hurricane Sandy relief

Current topics:
Managing sequestration
Investigating Benghazi attack

Coming up soon:

Immigration reform
Protecting the 2nd Amendment

RECENT VOTES
Fiscal Cliff

Over 23 million Americans are either unemployed or underemployed,

Please keep in mind that we aesearchers ambt graphic designers! Ask yovendor if they
could create something like thigr you and it should help your constituents get the most out of
your enewsletters.

17)When available include a video in the enewsletter and embed it. Otherwise, make
sure the image of the videdas a gay arrow in the center

One respondenh Round 1suggested that the video be embedded on the phaupssible since
it would look neaterAn embedded video would also lofakterthan reopening it in a whole
new window(which is what happens with vids that are hosted elsewhere). Embeddingld

be beneficial for constituents withséow internetconnection or a slow computer.
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Below is a heat map that shows readers gave the video just as much attention as the first

paragraph of the-eewsletter:

TN \J

UOHN SULTTVANDE

{OMAN

Visit My Webs rd to a Friend .

tion
shington D.C.

g
. ;-

WN HALL
er for the next

essman Sullivan by

Twitter

When we asked, A Wh at di d vy enewsldttéerk enostiinalsa t
respondents mentioned the inclusion of the video.

To make it clear that an image in the@wsletter is a playable videau should put an image of
a play button (rightacing triangle inside of a square or oval) over top of the video

abo

This is what it should look like if you embed it, but if you just include a screen cap of the video,

this additional imagery will help constituents realize that there is a videosior tth view.
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18)Include a time code in the image of the videopr mention in the text of the e
newsletter how long the video will be

In Round 1, respondents were pleasantly surprised that the video was roughly 90 seconds long,
and viewed the Congressman méavorably for including the video in hisnewsletter.

iThe s haaone minut eideo, | have time for that, but six minutes, |
woul déove clicked off $§ession om@okgressg Omedo wat ch &

by

oneanda-half minutesisgoodi n | ess sa d ttiéo n-Tybep Culse d . 0

In Round 2, most respondents did not bother to cliciSdredy Adamsideo (they were not sure

they were allowed to do s@do we asked them how long they thought the video might be. Most
answered between two and thremues, and were surprised when we informed them that it was
actually seven minutes long. We then asked them if they would have dlidkedt h e ythed k now
video was 90 seconds |l ong (the |l ength of Sulll
caveatto this was that respondents who were reading thewssletter did not feel the need to

click on the video since they believed it was sufficiently summarized in the text above it.

So, if Members wouldike constituents to watchvideo,they neednakesure to place it higher
up on the pageand have mostf the descriptive text below the video imasgethat peoplenight
bother to click. Below is an example we created:

F L oo

Central Florida Update &1 FRVE
Adams’ Courthouse Safety Bill Passes U.S.
House

Click to watch my 90 second video

The House of Representatives passed my legislation this week to allow
for surplus magnetometers, or metal detectors, to be provided to local
courthouses to enhance security. The bipartisan legisiation was
passed by voice vote. The companion legislation in the Senate is S
2076, which was reported unanimously out of the Senate Judiciary
Committee on Iay 24, 2012

With budgets getting smaller at every level of government, we needto
find innovative and cost effective ways to make the best use of existing
resources. When surplus federal metal detectors can be putto good
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APPENDIX |

Round 1

READ TODAYS STORIES AND E-EDITION SUBSCRIBE | CONTACT US| SIGN IN

Covectl ¢ Giveto the
Tursa WoRriD 430 1! Neediest
" Families

Opinion Obits Blogs Comics Multis ia Weather Jobs Aufos Homes Pets Classifieds Christmas Fund

You're invited!
Representative

Gov. Mary Faliin I ion to i umber of uninsured JOhn

Oklahomans, but| what opti ble.

is holding a
FREE Job Fair
Thu, December 20th

Sign Up Now

Most Popular | Most Comments

1. Tulsa daycare evacuated after flooding near 61st
and Mingo
2. Two state lawmakers say teachers should be
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